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1. ABOUT AMC 
 

 

Australian Mining Camps Ltd (AMC) was founded by Alan J Marshall.  

 

AMC (Australian Mining Camps) is a Lead Supply Company providing a complete turnkey solution in 

the successful establishment and sustainability of remote communities. 

 

AMC has been set up to work in close collaboration with mining enterprises, indigenous 

communities, Local Shires and Government, in order to ensure that 3 things are achieved in the 

provisioning of quality lifestyles for the inhabitants in remote areas. These 3 things are certainty, 

flexibility and sustainability.  

 

AMC facilitates the provisioning and management of all key services and products, in order to build 

thriving communities that meet the needs of all stakeholders, from companies to workers to the 

local populace. AMC recognises the current deficiencies in products and services that hinder the 

successful inhabitation of many remote areas, thereby impacting upon productivity and profitability. 

AMC therefore provides a one-stop-shop approach for companies looking to ensure certainty in the 

quality of the housing and certainty in the way the communities are set up and maintained.  

 

AMC are solutions specialists working with the very best providers of core services and the best 

manufacturers of product. This enables company executives to get on with what they do best – 

focusing on the day to day operations of the business and being able to rely on what Lead Supplier to 

project manage the installation of housing in all facets… from initial conceptual scheme planning 

through to all aspects of Town Planning, engineering to product selection, manufacturing, installation 

and management services etc. 

 

Importantly AMC’s many collaborations enables flexibility in design, materials, product and total 

services including waste disposal, according to each communities/companies needs. As a Lead 

Supplier with the ability to source a wide range of product and service solutions, AMC are the 

perfect coordinating company for remote housing solutions. 
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2. MISSION STATEMENT 
 

To be the leaders in providing a complete 

one-stop project management service in 

building healthy and robust communities in 

remote areas. This is achieved through the 

integration of high-quality Australian made, 

affordable housing products built to 

Australian standards, delivered on time and 

on budget.  
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3. VALUES 
 

12 Core Tenets of Truth that Drive Our Business 

1. Health means wealth. 

Living in remote areas away from loved ones can be tough. Fuses get short and tempers can flare. 

Problems are magnified in smaller spaces. We want to help build thriving, aspirational communities 

where harmony is achieved.  

 

2. Quality is essential. 

Nothing is quite so expensive as a poorly made product. Price is important but not at the expense of 

being able to adequately meet the needs of clients for as long as those needs are required. 

 

3. Price does matter. 

Quality can be provided at a reasonable price. We’ll research and negotiate with suppliers to ensure 

our clients achieve the best product/price solution. 

 

4. Talk is cheap. 

Many espouse wonderful solutions. We’d rather just deliver as agreed without needing to find 

colourful excuses. 

 

5. We have a responsibility to our Indigenous people.  

Many will reject supportive initiatives. Our concern and drive is directed at those who will embrace 

it and whose lives will be more fulfilling as a result. 

 

6. Capacity and quality are not mutually exclusive. 

We strive to build powerful partnerships with providers who are able to meet the quantitative 

requirements of our clients, without compromising on quality. To achieve this precision processing is 

a key criteria in product selection. 
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7. Innovation must be systemised to perfection. Otherwise it’s not innovative. 

Ground-breaking product innovation is great only if it can be reproduced consistently every time. 

Innovative certainty. That’s the winning formula. That’s what we offer. 

8. A Good night’s sleep is invaluable 

There’s enough on the plate of Mine site Managers and Community Leaders without having to juggle 

the quality control of multiple site providers when establishing remote accommodation. Do your day 

jobs well and have a good night’s sleep. AMC will take care of all entities providing full coordination 

for accommodation. 

 

9. Risk mitigation results in fewer tragedies 

Development and implementation of rigorous safety policies and procedures will result in fewer 

incidents. We understand the risks and prepare accordingly.  

 

10. Flexibility and strength are a powerful combination. 

Whilst we are a lead supplier for the best systems and processes, we are determined to work with 

industry and community to find a solution to meet the unique needs of each of our clients.  Our 

exacting processed allow for the interchange of product type, style, size etc. We’ll work with you to 

get you exactly what you want. 

 

11. Honesty & integrity in everything we do. 

Though these qualities are often talked about seldom it seems are they fully imbibed. We’re running 

a commercial enterprise and we like to be successful, but not at the expense of honesty and 

integrity. These are for us crucial elements in the fabric of our business dealings, without exception. 

We choose to deal with businesses who share the same ideals and sentiments. 

 

12. Effective communication is vital. 

Communicate regularly.  Communicate comprehensibly.  Communicate with detail. Communicate 

the shared understanding. AMC commit to providing a constancy of contact, dialogue and written 

communications that ensure a complete understanding of the state of any project at any time 

without any ambiguity whatsoever. 
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4. MANAGEMENT PRINCIPALS 
 

1. ALAN MARSHALL – CEO 

As founder of AMC Alan will oversee the listing of the venture on the 

ASX,   expected by June 2012. 

 

Alan’s past experience in the Pilbara (post National Army Service) was 

as Manager of Mt Newman for Norris Electrics managing general 

electrical contracts throughout the Pilbara, from Goldsworthy to Port 

Headland and Mt Newman  including camps and out stations such as 

Pack Saddle.  

 

This experience combined with his substantial knowledge in building 

and property, as well as an enviable success record in the financial industry, has given Alan the solid base 

from which to spearhead the launch of Australian Mining Camps Ltd. 

 

With many years of professional experience managing and developing property Alan has a unique 

understanding of the inner workings of Local, State and Federal Government,  the Property Industry and 

also the Real Estate Development Industry, including  both inner suburban land and land in broad acre 

form, directing property through the re-zoning process, the subdivision process, the issuing of titles 

through to sales. Over time Alan has acquired extensive communication and negotiation skills. 

Negotiating is  integral and inevitable element of business and management, and Alan has the resolve and 

knowledge necessary to undertake such negotiations. 

 

As a CEO for many years he has demonstrated the ability to work effectively, both independently and 

within team structures. Alan enjoys working with people and recognises attitude, sociability and charisma 

as perhaps simple, but invaluable qualities of team management. 

 

His dealings and contacts encompass the highest levels of Banking and Government in all sectors being 

Federal, State and Local. 
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2. TONY MCDOWELL – DIRECTOR 

Tony is the Managing Director of Abbott Solutions and has over 

25 years experience in working with clients to achieve their 

goals. He provides advice to small and medium business 

enterprises, utilising his expertise in taxation planning, wealth 

creation strategies, due diligence and business valuations. 

 

Tony has Bachelor of Business and is a member of the Institute 

of Chartered Accountants in Australia. Tony is also a Fellow of 

the Taxation Institute of Australia and is a registered Tax Agent.  

 

 

3. TROY FIGLIOMENI – DIRECTOR 

Troy is a Director of Abbott Solutions and has over 15 years 

experience working in public practice. He provides advice to small 

and medium business enterprises, utilising his expertise 

in company taxation, taxation planning and wealth creation 

strategies. His knowledge and experience in industries such as 

engineering, retail and building is also of great value to our clients. 

 

Troy has a Bachelor of Business and is a member of the Institute 

of Chartered Accountants in Australia. 
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4. MARTIN PURCELL – MARKETING DIRECTOR 

 

A recognised industry leader in providing high-level marketing strategies 

and delivering world-class brand and media solutions, Martin’s 

commitment to the highest ethical practices in his industry has recently 

seen him appointed as Vice-President of the Australian Marketing 

Institute. 

 

In 2003 he founded the Perth-based Elixir Marketing Group, successfully 

engineering it to become one of Australia’s leading marketing 

consultancies. 

In 2010, he sold the business to establish the 8 Strategic Group of Companies with offices in 

Australia, Singapore and Malaysia. 

 

Martin is a true marketing strategist with the ability to engineer powerful brands be they start-up 

projects or businesses in transformation. His knowledge of marketing combined with his theatrical 

flair, provides the perfect balance for enterprise solutions that are both highly creative and practical. 
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5. ORGANISATIONAL STRUCTURE 
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6. CURRENT INDUSTRY ISSUES 

1.  Perception of Existing Villages: 

Initially poorly designed camps with camp mentality throughout design and construction using inferior 

products. 

 

AMC will work with the client to achieve a Village Community atmosphere and pleasurable living 

experience in harsh conditions and (where required) work with the client to transform the existing 

camps to Village Community style living. 

2. Supply - Qualitative and Quantitative: 

Current old style donga accommodation both local and imported is sub standard and no longer acceptable. 

 

AMC will supply Quality Australian Manufactured Remote Housing Solutions built to Australian Standards in 

Australia and take the Village Community concept from initial planning to turnkey with constant client liaison. 

3. Quality Control & Project Management Challenges: 

Constant quality control through our organizational structure and client dialog will ensure that unforeseen 

project challenges will be overcome in a professional and timely manner. 

 

AMC is always mindful of having a minimum footprint on the land and providing design solutions that enable 

access for maintenance, expansion and eventual removal with minimal disturbance  

 

For example the use of covered walkways to carry services and screw piles for temp accommodation to 

avoid earthworks. 

 

A comprehensive waste management strategy covering all aspects of construction, building and operations 

will be implemented in each project. 
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7. AMC SOLUTIONS: 
 

 AMC will keep the client fully informed at all times and work closely with the client to achieve the 

desired outcomes on time and on budget. 

 

 LEAD SUPPLIER TO TURNKEY FROM INITIAL DESIGN TO COMPLETION (Design-Management 

in conjunction with the client) 

 

 ONE-STOP-SHOP TOTAL SERVICE SOLUTION for supply of Remote Housing and Components to 

Mining Village Communities. 

 

 Project Specific Planning (PSP)for remote housing village communities in conjunction with the client. 

 

 Design and Control of Civil Engineering works prior to and during construction in conjunction with 

the client. 

 

 Design and implementation of Accommodation in conjunction with the client. 

 

 Design and implementation of Recreational Facilities in conjunction with the client. 

 

 Advising on Refurbishment/Replacement of existing camps to upgrade to the Village Concept and 

taking control of the complete transformation in conjunction with the client. 

 

 Complete Waste Disposal Solutions integrated with Total Environmental Solutions Infrastructure. 
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8. INNOVATIVE HIGH-QUALITY PRODUCTS 

1. Remote Housing 

 Mining Villages 

 Rural Communities 

 Indigenous Communities 

 

Indigenous Housing (Linked through our Directors Indigenous Advisory/Management service) 

 

Australian Mining Camps Limited has a connection via its Directors Tony Mc Dowell and Troy 

Figliomeni to Abbott Indigenous Services Pty Ltd (“AIS”). AIS acts as a Corporate Trustee for seven 

Registered Native Title Claimant Groups which provide benefits to Indigenous people in the Pilbara, 

Goldfields and South Western Australia land divisions.  

 

AIS supports the mutual objectives of Traditional Owners, land users, Resource Companies and 

other regulatory bodies to provide long term employment and economic development for 

Indigenous People.  

 

AIS assists Resource Companies in developing lasting relationships and sustainable social, economic, 

employment and training programs with its statewide Indigenous groups that will benefit all 

stakeholders.  

 

AIS has the experience in dealing with Indigenous Groups and guiding them through negotiations 

with Resource Companies. 

 

In the past twelve months AIS has established four enterprises with four of the Claimant Groups AIS 

represents.  This has resulted in the successful tendering and commencement of major Heritage 

contracts with BHP Billiton, Roy Hill (Hancock Mining), Atlas Iron and FMG. The establishment of an 

Indigenous Contracting Service provider (Mikurru Pty Ltd) delivering Security Services, 

Transportation, General Freight and other miscellaneous services to the Atlas Iron Pardoo Mine site. 

AIS is currently negotiating approximately $10 million of contract opportunities through Joint 

Venture partnerships with FMG Contractor Service Providers. 

 

The experience that AIS possesses places it in a prime position for negotiations with Traditional 

Owners where Resource Companies want to establish Mining Village Communities.  

 

The AIS team have undertaken Cultural Awareness Courses with its member Indigenous Groups and 

liaise on a daily basis with Indigenous people.  
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The broad range of services provided by AIS are:  

 

 Corporate Trustee Services; 

 Consulting to land users and Resource Companies; 

 Mining Compliance with Land access agreements; 

 Negotiating Land access agreements; 

 Strategic Planning on behalf of Mining Companies Traditional Owner stakeholders;  

 Project Management; 

 Secretariat Services; 

 Employment and Training; 

 KPI Development and Monitoring; 

 Business mentoring for Indigenous enterprises; 

 Auditing;  

 Accounting and Bookkeeping Services 

 

AIS tailors its methodology to each individual circumstance and aims to improve the capacity and capability of 

Indigenous Organisations, empowering them through good governance and accountability. 

2. Crisis Housing 

AMC can deploy emergency housing for fast erection when the need arises. 

3. Affordable Housing 

AMC offer a wide range of affordable housing options, all of which can be customised to each sites 

specific requirements 
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4. ENVIRONMENTALLY SUSTAINABLE COMMUNITIES WITH MINIMAL 

FOOTPRINT THAT CAN INCORPORATE: 

 Kitchens / mess huts can provide recyclable cutlery made of 100 per cent corn starch, which break 

down easily in soil. 

 Compostable cups can also be used in all kitchens and lunchboxes. 

 Reliance on heating and cooling can be reduced by designing and orienting buildings to strike a 

balance between maximising solar access and capturing prevailing breezes. 

 Low flow faucets can reduce indoor water consumption and recycled greywater can be used for 

irrigation to provide a community environment. 

 Topography mapping will show the constraints and planning required of the site 

 Land degradation can be protected through water sensitive design features including planted swales 

that slow run off and allow sediment and other pollutants to settle as follows... 

 

 Complete Waste Management Removal System incorporating specialised Garbex Glass Crusher, 

Compact Hydraulic Vertical Baler, Screw Compactors, Mill size Horizontal Balers, Static Waste 

Compactors, Litter Bins, Polystyrene Compactors, Bin Presses and more. 

 Maximum use made of solar passive design aspects to take advantage of natural energy flows and to 

minimise the draw on water, lighting and heating 

 Capture, use, recycle and re-use of as much rainwater as possible which falls on the site and reuse 

treated greywater 

 Use of environmentally preferred materials 
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 No use of rainforest or old growth forest products 

 Use of materials with a lifespan equivalent to the projected life of the building 

 Source local products and materials where possible, minimising the energy used to transport 

materials 

 Modular design and choice of long lifespan materials reduces any requirement for future renovations 

reducing ongoing cost 

 Complete Waste Management Removal System incorporating specialised Glass Crusher, Compact 

Hydraulic Vertical Baler, Screw Compactors, Mill size Horizontal Balers, Static Waste Compactors, 

Litter Bins, Polystyrene Compactors, Bin Presses and more. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

5. Rapid Automated Construction: 

120 person mobile Mess/ Kitchen ready for operation in three days  (Dependent upon site 

conditions). 

 

6. Capacity and Fluidity: 

AMC has the capacity and team to deliver and will remain in constant dialog with the client to 

maintain project fluidity at all times. 

 

7. Product Flexibility: 

AMC is constantly looking for new products and ways to improve existing products. 

AMC welcomes input from the client in any area at all times. 

 

8. Financing/Chattel Mortgage/Lease options: 

AMC are ready to help arrange finance for any product where possible. 

 

  

Carbon Neutral Modular Bin Systems  

(Waste Sales offset usage to zero sum) 

Glass Crusher (23 seconds per bin load) 
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9. PRODUCT FOCUS: 

 

1. MOBILE ACCOMMODATION AND MOBILE KITCHEN/MESS 

 

1. Automated Construction (Automated fold out 115sqm 120person Kitchen/Mess, six person 

six bathroom accommodation, three bedroom house accommodation, any one of these is a 

2 man/3 day operation). 

 

2. Transportability (If we can get a Semi Trailer to the location we can offload and build in the 
time frame specified dependent upon ground conditions and site formation e.g. weather 

conditions, slope and rock). 

 

3. System Innovation (AMC is continually looking for ways to improve products and innovation 
and welcomes client input in all areas). 

 

4. Price dependent upon each individual project requirement and budget. 
 

5. True modular design. 

 

6. Australian made to Australian Standards. 
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10. SERVICES AND SYSTEMS 

1. Overarching Service Delivery Model 

 

2. Key Partnerships 

 

3. Project Management Operations, (Reporting, Software, Communications, 

Interactions) 

 

4. Quality Control System (Project specific) 

 

 

 

Quality Control Work Report Stands at every module for 

daily entry by every trade as to work undertaken and 

completed and time logged. 

Sample Worksheet of Quality Control Forms. 
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For example of QC Procedures and Precision Adherence Refer to Nambeelup Business Park 

Documentation Case Study. 
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5. Risk Management Systems (Inbuilt in Organisational Structure) 

 

6. States Building Requirement (Code Conscious Adherence & Understanding) 

 

7. Lease/Financing Options 

 

8. Warranties & Guarantees (Project and product specific dependent upon quality 

design and material standards limited by the client budget) 

9. Environmental Sustainability 

These initiatives can help to protect and enhance the local environment, ensure sustainable resource 

use, and foster the development and maintenance of vibrant communities. 

AMC and EnviroDevelopment will form a strong partnership to showcase leadership in how social 

and ecological sustainability goals can effectively underpin project planning and delivery across a 

range of climatic conditions overcoming challenging site conditions. 
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11. CASE STUDIES 

1. VILLAGE UPGRADE - EXISTING MINING CAMP APPROX 12 YEARS OLD  
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CAMP PRESENTS THE FOLLOWING 

CHALLENGES 

 

 Kitchen / mess hut is grid locked by accommodation units preventing thoughtful expansion. 

 

 Little initial planning for future requirements and growth. 

 

 Early accommodation units are grid locked by later accommodation units. 

 

 Early accommodation units can not be removed or accessed for maintenance. 

 

 Some early accommodation units need to be removed but no crane access is available to allow 

removal. 

 

 Some early accommodation units are badly in need of repair but can only be rectified by manual 

labour which is cost prohibitive. 

 

 The problem is continually compounded by new accommodation units being placed in the same 

manner to fill in gaps. 

 

 Little recreation facilities evident. 

 

 Little and virtually no re-vegetation. 

 

 Little sign of land protection / erosion through water retention swales. 

 

 Not conducive to a village community atmosphere 
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12. AMC SOLUTION: 

2. REDESIGN THE CAMP AND UPGRADE TO A VILLAGE COMMUNITY 

Creating an overlay of the camp and redesigning the layout by… 

 

 Biting the bullet and committing to fix the problem. 

 

 Introducing new quality accommodation in stages with access by covered walkways to enable 

services to be extended to the new accommodation units attached to the walkways 

therefore causing minimum disturbance and minimum footprint. 

 

 Stage one will be the extreme outskirts of the new village concept and will allow transfer of 

workers from ten accommodation units into ten new accommodation units. 

 

 This will allow the removal and relocation of seven accommodation units immediately behind 

the mess hut by crane to allow access to remove other deteriorated accommodation units 

and give access to expand the Mess / Kitchen in an orderly manner. 

 

 Three further deteriorated accommodation units can then be removed to allow access by 

crane to remove the row / rows of defunct accommodation units and return them to the 

lessor thereby stopping payment on unusable accommodation. 

 

 The Village can then be systematically redesigned with new quality accommodation and the 

old accommodation can be either discarded, sold to start up miners or station owners or 

moved to temporary locations but this last suggestion is not cost effective. 

 

 AMC can supply a 115sqm Kitchen / Mess to feed 120 people, or house six persons with six 

ensuites or simply be a 3brm house all of which are absolutely transportable and can be 

erected and inhabited within three days. One day in the right conditions. With very little 

footprint on the land. 

 

 Rapid Automated Construction. 

 

 Financing/Chattel Mortgage/Lease options: 

AMC are ready to help arrange finance for any product where possible. 
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AUTOMATED FOLD OUT KITCHEN 

 

 
 

HALF INSIDE VIEW 
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OTHER HALF INSIDE VIEW 

 

 
 

ONE SIDE FOLDING SECTION 
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SIX BEDROOM, SIX BATHROOM MODEL UNDER CONSTRUCTION 

 

 
 

FLAT PACKED HOUSE READY FOR DELIVERY 
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DISPLAY HOME QUEENSLAND  - LIVING 

 

 
 

DISPLAY HOME QUEENSLAND – BEDROOM 1 



 

Page | 29 

 

 
 

DISPLAY HOUSE QUEENSLAND – EXTERNAL 

 

 
 

DISPLAY HOME QUEENSLAND  - EXTERNAL FOOTING  
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13. CASE STUDY 2- NAMBEELUP HOME BUSINESS PARK 
 

The same principle’s that we applied here should be applied to each and every site no matter where located. 
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This map study identified the flow of water over the land running to the Nambeelup Brook and thereby 

identified the need for nutrient stripping ponds as detailed following. 

 

 

 

 

 

NUTRIENT STRIPPING PONDS HARNESS THE RUN OFF AND PROTECT THE NAMBEELUP BROOK. 

EASEMENTS WERE PLACED OVER THE PONDS FOR PROTECTION 
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START UP MEETING IS PARAMOUNT TO SUCCESS 
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SOIL ANALYSIS TO DETERMIN SOIL TYPE AND THE PRESENCE OF ACID SULPHATE SOIL OR THE 

LIKELYHOOD OF IT EVENTUATING 

 
DEC APPROVAL OF ACID SULPHATE SOIL ANALYSIS AND DE WATERING MANAGEMENT 
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LIMING PHOTOS FOLLOWING FOR ACID SULPHATE SOIL PROTECTION 

 

 

 

LIME MIXED WITH SAND FOR ACID SULPHATE SOIL PROTECTION 
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LIMING OF SERVICES TRENCH SOIL READY FOR BACKFILL 
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FIRE MANAGEMENT PLAN 

 

THE FIRE MAMNAGEMENT plan has been provided in full to fully indicate the complexity of all of the 

following plans / studies and reports 
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Sundowner Nominees Pty Ltd as trustee for the Bayley Cook Family Trust  ABN 20 822 598 897 
trading as Bayley Environmental Services 

 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

NAMBEELUP HOME BUSINESS PARK 
 
 

FIRE MANAGEMENT PLAN 
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by 
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Report No.  J09003h 

14 September 2010 
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1.0 INTRODUCTION 

 

 

1.1 Site Description 

 

The Nambeelup Home Business Park (the subject site) occupies approximately 154 

hectares of land immediately east of Nambeelup Brook and bounded by Nambeelup 

Brook, Lakes Road, Yangedi Road and Readheads Road (unmade) in the Shire of 

Murray.  The estate comprises 43 lots measuring between 1.1 ha and 6.8 ha.  Figure 1 

shows the layout of the site. 

 

The subject site is partly cleared, with the cleared part (approximately 82ha) having been 

used until recently for cattle grazing.  The remaining 72ha supports native regrowth 

vegetation consisting of low open woodlands of Eucalyptus rudis, Melaleuca, Nuytsia, 

Banksia and Kunzea. A detailed vegetation assessment of the subject site was 

undertaken by botanist Dr Arthur Weston in 2003.    Figure 2 shows a vegetation map of 

the site. 

 

The topography of the subject site is generally low and flat, with slopes ranging from 

under 1% up to 6%.  

 

 

1.2 Statutory Provisions 

 

Condition 19 of the WA Planning Commission’s subdivision approval for the estate 

requires the preparation of a Fire Management Plan to the satisfaction of the Shire of 

Murray.  This document has been prepared to satisfy that requirement. 

 

Each buyer of a lot within the estate will be provided with a copy of the Fire Management 

Plan at settlement and, in accordance with Item 13 of Annexure A to the sale conditions, 

agrees to abide by the FMP.  This condition survives settlement and resale.  A copy of 

Annexure A to the sale conditions is attached in Appendix A. 

 

This Fire Management Plan may be reviewed or amended by Council in the future if site 

conditions or Council standards for fire prevention change.  Landowners and occupiers 

are advised that the provisions of the Bush Fires Act 1954 apply and still be enforced in 

addition to this Fire Management Plan. 

 

 

1.3 Bush Fire Prone Areas 

 

Bush fire prone areas may be designated by Local Government and/or the fire service 

responsible for an area. In designated bush fire prone areas all habitable buildings must 

comply with Australian Standard 3959-2009: Building in Bush Fire Prone Areas.  Bush 

fire prone areas are areas of medium, high or extreme bush fire hazard, which can be 
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identified as Bush Fire Management Special Control areas under the provisions of the 

Model Scheme Text (Appendix B under the Town Planning Regulations). 

 

Generally, a bush fire prone area would be an area that can support a bush fire or is 

likely to be subject to bush fire attack.  However, for the purposes of implementing 

planning and building controls relating to habitable buildings, a bush fire prone area is an 

area subject to attack by embers, radiation, direct flame or any combination thereof-

based on a 1-in-50-year bush fire scenario, where the level of bush fire attack is 

sufficient to warrant bush fire related planning and building controls. 

 

Using the hazard assessments outlined above, all areas with a medium, high and 

extreme hazard level become bush fire prone areas for the purpose of planning and 

building controls. This means that, generally, all areas with standing native vegetation, 

as well as plantations (eg. pine and blue gum) greater than one hectare and areas within 

100m thereof are bush f ire prone areas. 
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vehicles and 3.4 fire service appliances (appliances on a 7 tonne 4WD chassis).  Turn 

around areas should be located within 50 metres of a house. 

 

Driveways are to be cleared to 6 metres wide with a 4m trafficable surface and a vertical 

clearance of at least 4 metres. 

 

Driveways in the estate have been designed to cater for semi-trailer trucks, with gates 

set back 14m from the boundary to allow easy truck access.  All driveway crossovers are 

bitumenised. 

 

 

4.8 Planting of Trees 

 

Planting of trees will not be permitted within 6 metres of any lot boundary. Trees planted 

within the building protection zone must comply with the standard outlined in Section 4.4. 
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5.0 FIREFIGHTING FACILITIES AND EQUIPMENT 

 

 

Mains water will be supplied to the estate.  Fire hydrants supplied from the mains are 

located at 200m intervals along Lakes Road and the internal road network in accordance 

with the requirements of the Water Corporation and FESA.  The hydrant locations are 

marked on the road surface and by hydrant indicator posts.  

 

Figure 4 shows the hydrant locations. 
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STAGE ONE 

ELECTRICAL PLAN APPROVED AND AS CONSTRUCTED 
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